
This year the sweepstakes has also expanded into Canada.
NO PURCHASE OR PAYMENT NECESSARY TO ENTER OR WIN. A PURCHASE OR PAYMENT WILL NOT INCREASE YOUR CHANCES OF WINNING.

The 2025 Campus Challenge runs from 
January 1, 2025 — March 15, 2025.

Over $145,000 in ECO-POWR™ prize packages 
with the grand prize valued at $75,000.

The SportsArt Campus Challenge Sweepstakes asks college students 
to accept the challenge to inspire more sustainability on their campus 

by sharing a simple TikTok video or Instagram post. 

This year, students can win even more with new cash prizes added! 
Each of the 3 winners not only win the equipment packages for their 
campus rec centers, but also get cash for themselves and for their 

chosen on-campus sustainability student organizations.

One lucky student can make their school a leader in sustainable fitness 
with ECO-POWR™ cardio equipment engineered to convert human energy 

into clean, renewable energy with every workout.

o�cial rules and materials to help you promote the sweepstakes
GoSportsArt.com/campuschallenge

FOR MORE INFORMATION,
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C O L U M N :  S P O R T S  A R T

Since its founding in 1977, SportsArt has 
evolved from an original-design manufac-
turer to a global leader in sustainable fitness 
equipment, now serving over 80 countries. The 
name itself embodies the company’s mission: 
‘Sports’ represents movement, activity, and 
health, while ‘Art’ reflects its commitment 
to innovation and elegant functionality. 
SportsArt continues to push boundaries—not 
only in fitness but also in environmental and 
social impact.

After a recent conversation with Ruben 
Mejia, Executive Vice President for the 
Americas, it became clear that SportsArt’s 
vision extends well beyond fitness equipment. 
Mejia is passionate about leveraging fitness 
technology to drive sustainability and student 
engagement on college campuses nationwide.

“Our products reflect our values, and we’ve 
championed sustainability long before it was 
mainstream,” says Mejia. “Now that students 
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C O L U M N :  S P O R T S  A R T  con t i n ued 

are more engaged in these efforts, we’re doing 
everything we can to support them.”

A prime example is SportsArt’s Campus 
Challenge, an initiative that encourages 
students to promote sustainability on 
their campuses through social media. 
Participants create videos showcasing 
their commitment to sustainability, using 
#SportsArtCampusChallengeSweepstakes 
and tagging @gosportsart (Instagram) and 
@SportsArtOnCampus (TikTok). Winners 
receive state-of-the-art ECO-POWR™ 
equipment, which converts human energy into 
electricity, along with cash prizes and funding 
for campus sustainability programs.

Following a highly successful inaugural year, 
the 2025 Campus Challenge will offer over 
$145,000 in sustainable fitness equipment, 
with a $75,000 Grand Prize commemo-
rating the 75th anniversary of the National 
Intramural-Recreational Sports Association 
(NIRSA). Cleveland State University won 

the first challenge, integrating SportsArt 
equipment into its rec center and hosting an 
Earth Day event to engage students and the 
broader community.

Mejia emphasizes that campus recre-
ation centers play a crucial role in student 
recruitment. “Prospective students and parents 
see our equipment and immediately understand 
the institution’s commitment to sustainability. 
Imagine touring a campus and learning that 
the gym actually generates clean energy—it’s 
a powerful message.”

SportsArt also supports individual student 
initiatives, such as Brown University’s 
Elina Pipa, who proposed and successfully 
integrated ECO-POWR™ equipment into her 
campus fitness center as part of her Climate 
Solutions course. The partnership demon-
strates SportsArt’s willingness to collaborate 
with students and institutions to drive 
meaningful change.

Beyond equipment, SportsArt provides 
educational resources, including “The Ultimate 
Sustainable Gym Checklist,” helping institu-
tions transform their fitness spaces into models 
of sustainability. The company believes that 
true progress requires collaboration, and it 
remains committed to empowering students 
and universities to lead the charge toward a 
greener future.

“We want to engage students, institutions, 
and even competitors in this movement,” 
says Mejia. “More engagement leads to more 
sustainability—and that benefits everyone.”

ABOUT THE AUTHOR: David Vinson, 
PUPN staff writer, has a PhD in English with 
specializations in transatlantic literature and 

cultural studies. He is a committed scholar, teacher, 
husband, and dad. If you ever meet David, avoid the 
subject of soccer. His fandom borders on the truly 
obnoxious.
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