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A FOCUSED MARKETING STRATEGY
Unlike other magazines, Private University 
Products and News is solely focused on 
the concerns of private colleges and 
universities. Rather than addressing 
the needs of a variety of audiences, and 
covering topics with a broad brush, we are 
intently focused on serving the distinct 
needs of one market. We know what data 
and details they find useful, and we supply 
that information each month. Additionally, 
by featuring the faculty members of these 
colleges—and building relationships with 
each university’s administration, faculty, 
and staff—we have become the most 
trusted and respected magazine within 
this niche audience.

Engaging readers through both print 
and digital mediums, PUPN is focused 
on the specific interests and concerns 
of department heads, staff, faculty, and 
administrators of exclusive private colleges 
and universities. From cover to cover, all 
editorial features, advertisements, product 
showcases, and case studies are relevant 
to our readership. University leaders and 
decision-makers at these institutions set 
their own budgets; even when money grows 
tight in some educational venues, these 
campuses continue to wield purchasing 
power. Additionally, the leaders of these 
institutions are constantly expanding their 
campus amenities to remain competitive 
in recruitment and retention, as well 
as to maintain their elite status among 
educational facilities.

PUPN MAGAZINE delivers your 
product information to almost 26,000 
college and university decision-
makers at all levels: presidents, 
provosts, deans, department heads, 
athletic directors, facility managers, 
and other school-wide directors.

readership breakdown
A TARGETED MARKETING STRATEGY
Private University Products and News Magazine helps businesses reach private university decision-makers with targeted 
marketing opportunities. Its specialized content appeals to administrators and purchasing professionals seeking tailored 
solutions. Advertising in Private University Products and News allows businesses to connect directly with this audience, 
maximizing their marketing impact and building valuable relationships.



For every Notre Dame or Michigan that builds a sports 
palace, there are hundreds of smaller colleges that have 
to adopt different strategies to compete in the facilities 
arms race. In regard to new construction and renovation 
projects, small colleges have specific needs—and specific 
limitations—that affect the way campus administrators 
and architects must approach planning and design.

APPROACHING PLANNING AND DESIGN 
NEEDS OF SMALL COLLEGES

SMALL 
BALL

BY OLIVER SNIDER
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2026–2027 EDITORIAL CALENDAR
ISSUE ART DUE FEATURE(S) TECHNOLOGY ON CAMPUS

NOV 10/15/26 Construction HVAC and  
Energy Efficiency

Labs and Research 
Facilities

DEC 11/15/26
Security and Signage/

Campus Sustainability
Campus Recreation and 

Fitness Facilities
Residence Hall Furniture  

and Equipment

JAN 12/13/26 Buyer’s Guide Innovative 
Technologies

Maintenance Equipment  
and Supplies

FEB 1/15/27
Flooring, Labs, and 

Research Facilities plus 
Architectural Design 

Student Amenities   
Campus Service Vehicles

Lighting and  
Security Systems

MARCH 2/14/27
Sports and Fitness 

Facilities and 
Student Rec

Energy Management, 
Green Maintenance, 

and Cleaning

Classroom Furniture 
Auditorium and 
Performing Arts

APRIL 3/14/27 Exterior Aesthetics 
and Landscaping

Green Technologies 
and Energy Efficiency

Aquatic Facilities 
and Design

MAY 4/15/27 Campus Recreation and  
Athletic Facilities

Building Accessories 
and Restroom Facilities

Fire and Life Safety 
and Security

JUNE 5/13/27 Annual Showcase of 
Excellence/Furniture

Communications  
Equipment and Services

Outdoor Recreation 
and Exteriors

JULY 6/13/27 Student Housing     
Campus Service Vehicles

Audio Video and  
Presentation Products

Windows, Doors,  
and Roofing

AUG 7/15/27 Rec Centers              
Back to Campus

Building Environments 
and Facilities

Labs and 
Research Facilities 

SEP 8/15/27 Dean’s List Awards  
and Dining Halls

Security Technologies  
and Services

Student Rec and         
Fitness Centers 

OCT 9/15/27 Campus Sustainability 
Fire and Life Safety

Landscaping Equipment 
Campus Service Vehicles

Security                    
Flooring and Building 

Facilities

NOV 10/15/27 Campus Construction 
Winter Grounds Keeping

HVAC, Energy Efficiency, 
and Air Quality

Labs and 
Research Facilities        

Security and Life Safety

DEC 11/14/27 Security and Signage and 
Campus Sustainability

Campus Recreation and 
Fitness Facilities

Residence Facilities and  
Classroom Furniture

features
Monthly features offer in-depth coverage and 
on-site applications of products and services 
these facilities implement in order to continue 
their mission of providing educational and 
facility amenities that are second to none. 
Editorial pieces also offer practical applications, 
case studies, and reports on the ways elite 
college campuses are upgrading their facilities 
to provide an exceptional campus experience 
for their students and faculty.

Your unique message can be integrated 
with trusted, pertinent and reliable 
editorial. In addition, you may have the 
option to pair your advertising message with 
powerful advertorial in the form of a product 
showcase. 

Powering Purpose
HOW THE CAMPUS CHALLENGE IS 

TRANSFORMING UNIVERSITY RECREATION

From student-led grants to energy-generating fitness equipment, colleges are 

turning recreation centers into high-impact hubs for sustainability, engagement, 

and institutional value.

Across higher education, the role of campus recreation is evolving. No longer 

confined to fitness and wellness alone, recreation centers are becoming powerful 

platforms for student engagement, institutional identity, and, perhaps most impor-

tantly, sustainability leadership.

At the intersection of these priorities is the SportsArt Campus Challenge, an 

initiative that is redefining how universities activate their missions through recre-

ation spaces. 
continued...

BY ED BAUER



*All other details can be found at pupnmag.com/advertisers

reach your audience 
across multiple platforms 
Delivering requested information to our readers on 
the platform they want to engage on, digital issue 
advertisements are live linked with your contact 
information or multiple web pages connected to a 
variety of products. Digital options include billboard 
squares, leaderboard banners, spotlight squares, targeted 
skyscrapers, or exclusive issue sponsorship. We also offer 
a Vendor Directory listing, which is replicated under 
multiple vendor categories. 

Several years of past issues are archived digitally at 
pupnmag.com, where visitors can also find a constantly 
growing and evolving community of products and services 
for private universities and colleges. Additionally, features 
are searchable through an on-site search engine, making it 
easy for visitors to find related articles or vendor categories 
by topic. Digital ads can be targeted to those categories 
for both vendor directory listings and for articles.

AD RATES 
AND SPECS 1X RATE 3X RATE 6X RATE 12X RATE AD SPECS

FULL PAGE $3,600 $3.105 $2,910 $2,650 trim size: 8.375” x 10.875”  
bleed size: 8.625” x 11.125”

TWO PAGE 
SPREAD $6,600 $5,920 $5,340 $4,760 trim size: 16.75” x 10.875” 

bleed size: 17” x 11.125”

1/2 PAGE ISLAND $2,650 $2,375 $2,300 $2,025 4.875” x 7.875”

1/2 PAGE $2,300 $2,035 $1,870 $1,705 horizontal: 7.75” x 4.875” 
vertical: 3.75” x 10.2”

1/3 PAGE $2,200 $1,930 $1,610 $1,690 square: 4.875” x 4.875” 
vertical: 2.25” x 10.2”

1/4 PAGE SQUARE $1,600 $1,383 $1,290 $1,198 3.75” x 4.875”

INSIDE FRONT $4,600 $4,120 $3,920 n/a trim size: 8.375” x 10.875”  
bleed size: 8.625” x 11.125”

INSIDE BACK $4,100 $3,770 $3,440 n/a trim size: 8.375” x 10.875”  
bleed size: 8.625” x 11.125”

BACK COVER $5,100 $4,580 $4,160 $3,750 trim size: 8.375” x 8.75”  
bleed size: 8.625” x  9”

ONLINE ADS AD RATE AD SIZE

BANNER $1,400/month 728px x 90px

SPOTLIGHT 
SQUARE $800/month 180px x 150px

BILLBOARD 
SQUARE $1,700/month 300px x 250px

TARGETED 
SKYSCRAPER $2,600/month 300px x 600px

ISSUE 
SPONSORSHIP $2,800 n/a

VENDOR 
DIRECTORY $1,200/year Enhanced 

Storefront Listing

A Vendor Directory listing includes the company logo, contact  
information, a description of up to 150 words, and placement in  

up to four Marketplace categories.

columnsad sizes

1/2 horizontal

1/3 square

1/2 page 
vertical

1/4 square

1/3  
page 

vertical
1/2 page island

Ads are accepted as PDFs or high-res 
jpgs. Check to make sure you have a 
bleed in place for full-page ads. 

PROFESSOR SPOTLIGHT

A personal look at the innovative teaching and  
scholarship taking place at the nation’s finest  

private colleges and universities.

TEACHING & TECHNOLOGY

An examination of revolutionary digital tools  
used to enhance interactive teaching and learning.

LAB & RESEARCH FACILITIES

Articles featuring outstanding and innovative  
laboratories and research facilities, as well as the  

products that make those labs possible.

SPORTS & FITNESS

A university case study or background information  
about developing or enhancing athletics, athletic  

facilities, or campus fitness centers.

ON-CAMPUS

Special stories shared by private colleges or universities 
about on-campus initiatives or programs.

FACILITIES & MAINTENANCE

Stories designed for facility directors or facility managers  
in mind, offering advice on choosing the best maintenance 

equipment for a variety of needs.

FLOORING

Information about flooring options, covering a variety of 
concerns—from aesthetics to sustainability to safety.

SAFETY & SECURITY

Information about protecting students, faculty, and staff from 
a variety of threats: from ensuring bodily safety to protecting 

belongings and data.



unique opportunities

Featured annually in the June issue.

Can be included with select advertising packages.

2026 DEAN’S LIST AWARD
2026 Dean’s List Award Winners

NAPCO SECURITY TECHNOLOGIES

NAPCO Security Technologies delivers innovative, reliable security 
solutions that help private colleges and universities protect students, 
faculty, facilities and campuses. Our comprehensive portfolio of access 
control, electronic locking, intrusion and commercial fire solutions 
provides scalable, cost-effective protection designed to enhance 
campus safety, simplify security management and meet evolving 
institutional needs.

www.napcosecurity.com

NATIONAL BUS SALES

The campus visit starts at the curb. Prospective students, donors, 
and visiting families size up an institution long before they reach the 
quad. The Ultra Coachliner makes that first mile match the rest of the 
experience, with the comfort and capacity of a full-size motorcoach at 
about half the cost to own and operate. 

www.nationalbus.com/private

Two Great Brands Working Together to

Enhance Outdoor Places
800.448.7931 | Bike Racks - Madrax.com | Site Furnishings - thomas-steele.com 

2026 DEAN’S LIST AWARD

2026 DEAN’S LIST AWARD

SECURITY TRANSPORTATION

60  PRIVATE UNIVERSITY PRODUCTS AND NEWS / SEPTEMBER 2026 pupnmag.com

SPECIAL DIGITAL ISSUESPRODUCT SHOWCASES

DEAN’S LIST AWARDS SHOWCASE OF EXCELLENCE

Winter Construction & Green Campuses
Spring Aquatic Facilities

Summer Recreation & Fitness Facilities
Fall Exterior Environments / Landscaping & Equipment

Special Editions that cover a Single Topic that our readers have asked us to 
cover more in depth because of their future campus construction plans

Each year, the PUPN Board 
of Directors honors a selection 
of products that contribute to 
the mission of private colleges 
and universities in providing  

the finest facilities and services. Featured annually 
in our September issue.

2026 DEAN’S LIST AWARD
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Vonn LLC, 3323 NE 163rd St | PH-706

 North Miami Beach FL 33160 u.s.a 

www.vonn.com | 888.604.8666
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One-of-Kind

LIGHTING

Experiences
LED

Create

&

We are proud to present you 

with a wide range of residential 

and commercial LED lighting 

products, are UL, ETL, CE, CSA 

Certified and Commercial Grade 

IC Rated.

VONN Lighting, 

headquartered in Miami, Florida, 

U.S.A. as well as Dubai, UAE is a 

manufacturer and distributor of 

revolutionary and technologically 

sophisticated LED Light Fixtures.
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Stratafl ex® is a thin, peel and stick sheet membrane is designed for use on interior or exterior fl oor surfaces 
that require waterproof protection for tile, stone, and other hard surface fl ooring installations. Stratafl ex may 
be installed over a variety of substrates including concrete and wood, and helps reduce installation time, 
since the fi nished fl ooring may be installed as soon as the membrane is applied. A unique feature of 
the Stratafl ex membrane is the 2” double stick lap joint that creates a water-tight seal, instead 
of the traditional butt-joint installation for other sheet membranes.

The versatile membrane functions as a moisture barrier, providing protection 
from Moisture Vapor Transmission (MVT) for up to 10#/1000 SQ FT/24 
HRS, when installed with NAC TAC primer and will also provide crack 
isolation protection for up to 3/8” of lateral substrate movement.  

The Stratafl ex membrane contains NO VOCs and is certifi ed Clean 
Air GOLD, conforming to the California Department of Public Health 
Standard Method v1.2 for private o�  ce, school classrooms and 
single-family residence.

waterproofing

Stratafl ex is the ultimate solution for applications that require waterproofi ng protection such as apartments, condominiums, hotels, restaurants, malls, 
high-rise o�  ce buildings, bathrooms, kitchens and any commercial or residential installations requiring waterproof protection. For more information 
about NAC Products and our fl oor protection systems for crack isolation, sound control and waterproofi ng, visit www.nacproducts.com.
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