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PUPN MAGAZINE delivers your
product information to almost 26,000
college and university decision-
makers at all levels: presidents,
provosts, deans, department heads,
athletic directors, facility managers,

and other school-wide directors.

AFOCUSED MARKETING STRATEGY
Unlike other magazines, Private University
Products and News is solely focused on
the concerns of private colleges and
universities. Rather than addressing
the needs of a variety of audiences, and
covering topics with a broad brush, we are
intently focused on serving the distinct
needs of one market. We know what data
and details they find useful, and we supply
that information each month. Additionally,
by featuring the faculty members of these
colleges—and building relationships with
each university’s administration, faculty,
and staff—we have become the most
trusted and respected magazine within
this niche audience.

Engaging readers through both print
and digital mediums, PUPN is focused
on the specific interests and concerns
of department heads, staff, faculty, and
administrators of exclusive private colleges
and universities. From cover to cover, all
editorial features, advertisements, product
showcases, and case studies are relevant
to our readership. University leaders and
decision-makers at these institutions set
their own budgets; even when money grows
tight in some educational venues, these
campuses continue to wield purchasing
power. Additionally, the leaders of these
institutions are constantly expanding their
campus amenities to remain competitive
in recruitment and retention, as well
as to maintain their elite status among
educational facilities.

readership breakdown

A TARGETED MARKETING STRATEGY

Private University Products and News Magazine helps businesses reach private university decision-makers with targeted
marketing opportunities. Its specialized content appeals to administrators and purchasing professionals seeking tailored
solutions. Advertising in Private University Products and News allows businesses to connect directly with this audience,
maximizing their marketing impact and building valuable relationships.
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reach your audience

ad sizes columns
across multiple platforms ONLINE ADS | ADRATE | ADSIZE |

Ads are accepted as PDFs or high-res PROFESSOR SPOTLIGHT
Delivering requested information to our readers on BANNER $1,400/month |  728px x 90px jpgs. Check to make sure you have a

the platform they want to engage on, digital issue bleed in place for full-page ads.
advertisements are live linked with your contact SPOTLIGHT
information or multiple web pages connected to a SQUARE

variety of products. Digital options include billboard D

squares, leaderboard banners, spotlight squares, targeted SQUARE $1,700/month | 300px x 250px 1/2 horizontal TEACHING & TECHNOLOGY
skyscrapers, or exclusive issue sponsorship. We also offer

A personal look at the innovative teaching and
scholarship taking place at the nation’s finest
private colleges and universities.

$800/month 180px x 150px

Vendor Directory listing, which is replicated under TARGETED
4 e‘ © cctoty S & WHICH IS feplicated uhde $2,600/month |  300px x 600px An examination of revolutionary digital tools
multiple vendor categories. SKYSCRAPER . . . )
used to enhance interactive teaching and learning,.
. . .. ISSUE
Several years of past issues are archived digitally at SPONSORSHIP $2,800 n/a

LAB & RESEARCH FACILITIES

Articles featuring outstanding and innovative

pupnmag.com, where visitors can also find a constantly
growing and evolving community of products and services VENDOR FEnhanced

$1,200/year o 1/3 square
for private universities and colleges. Additionally, features DIRECTORY Y Storefront Listing

laboratories and research facilities, as well as the
products that make those labs possible.

SPORTS & FITNESS

A university case study or background information

are searchable through an on-site search engine, making it

easy for visitors to find related articles or vendor categories A Vendor Directory listing includes the company logo, contact
information, a description of up to 150 words, and placement in

up to four Marketplace categories.

by topic. Digital ads can be targeted to those categories
for both vendor directory listings and for articles.

AD RATES 1/4 square about developing or enhancing athletics, athletic
AND SPECS 1IX RATE 3X RATE 6X RATE 12X RATE AD SPECS facilities, or campus fitness centers.
$ $ $ s trim size: 8.375” x 10.875”
FULL PAGE 3,600 3.105 2,910 2,650 bleed size: 8.625” x 11.125” 1\//2er?::2:a
TWO PAGE 600 5920 5 340 760 i sise: 16.75” x 10.875” Special stories shared by private colleges or universities
SPREAD ’ ’ ’ ’ bleed size: 17 x 11.125” about on-campus initiatives or programs.
1/2 PAGE ISLAND $2,650 $2,375 $2,300 $2,025 4.875” x7.8757
. Stories designed for facility directors or facility managers
horizontal: 7.75” x 4.875”
1/2 PAGE $2,300 $2,035 $1,870 1,705 vertical: 3.75” x 10.2” in mind, offering advice on choosing the best maintenance
equipment for a variety of needs.
- : FLOORING
1/4 PAGE SQUARE $1,600 $1,383 $1,290 $1,198 3.75” x 4.875” Inf . . . . .
nformation about flooring options, covering a variety of
- ” ) 173 concerns—from aesthetics to sustainability to safety.
INSIDE FRONT $4,600 $4,120 $3,920 n/a wim stee: 8:375 x 10875 e
bleed size: 8.625” x 11.125 vertical
1/2 page island SAFETY & SECUR'TY
im size: 8.375” x 10.875”
INSIDE BACK $4,100 $3,770 $3,440 n/ e , ,
: bleed size: 8.625” x 11.125 Information about protecting students, faculty, and staff from
o <ise: 8.375 x 875" a variety of threats: from ensuring bodily safety to protecting
BACK COVER $5,100 $4,580 $4,160 $3,750 e s o belongings and data.
bleed size: 8.625” x 9 sing

*All other details can be found at pupnmag.com/advertisers
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unique opportunities

Each year, the PUPN Board Featured annually in the June issue.
of Directors honors a selection
of products that contribute to
the mission of private colleges

}nu!.lll
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. .. . .. CHILLED HYTIR&TION £ | S, BETTER WATER
and universities in providing oM Tar

the finest facilities and services. Featured annually i
in our September issue.

TRANSPORTATION

O NATIONAL

BUS SALES

NAPCO SECURITY TECHNOLOGIES NATIONAL BUS SALES

The car starts at the curb. Pros|

NAPCO Se
s

www.napeosecurity.com wwwnationalbus.com/private

SPECIAL DIGITAL ISSUES

Winter Construction & Green Campuses
Spring Aquatic Facilities
Summer Recreation & Fitness Facilities
Fall Exterior Environments / Landscaping & Equipment

Special Editions that cover a Sin§le Topic that our readers have asked us to
cover more in depth because of their future campus construction plans
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Ed Bauer | Editor-in-Chief/Publisher/CEO | ed@pupnmag.com | 205-624-2229




